7.4 DONATIONS AND SPONSORSHIP
Any donation over $100 should be brought to the attention of the board as soon as it is received or proposed.

Squamish Public Library board may accept monetary gifts and donations. All monetary gifts and donations so accepted
shall give all due consideration to the donor's suggestion as to the final disposition of the donated monies.

All'library programs to be presented with donated monies shall meet the approval of the library board prior to
acceptance by the library director.

All'library materials, equipment and furnishings bought with donated monies may bear appropriate donor markings.

All non-monetary donations made to Squamish Public Library become the absolute property of the library and may be
placed, loaned, reproduced or disposed of in such a manner as the library director deems advisable.

Sponsorship
Squamish Public Library welcomes and encourages the business community and other organizations to support the

library through the establishment of sponsorships that will provide the Library with the resources to enhance events,
programs, activities and services.

Squamish Public Library board endorses the Canadian Library Association’s Position Statement on Corporate
Sponsorship Agreement in Libraries.

Squamish Public Library is a cornerstone of the community. Sponsorships must not undermine the integrity of the
non-commercial public space that the library provides.

Sponsorship agreements, outlining sponsor recognition and acknowledgement as well as responsibilities, shall be
drawn up on a case-by-case basis. In developing sponsorship arrangements, the library will:
e Not compromise the public service objectives and practices of the library or of the sponsored event, service,
program or activity
e Protect its principle of intellectual freedom and equity of access to its programs, services, and collections
e  Protect the confidentiality of user records
e Not permit sponsors to have any undue impact on the policies and practices of the library or information
provided by the library (e.g. materials selection, purchasing or web content) or to influence or alter the basic
goals and objectives of library programs
e Notallow corporate names and/or logo to have prominence over the library name and/or logo
e Not seek or accept sponsorships for programs, events, services or activities involving or targeted to children
from companies whose products cannot legally be sold or distributed to children or from companies whose
products are inappropriate for use by children
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